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Why are we here?

• Engaged Families:

• Acquire literacy skills faster,

• Earn higher grades and test scores,

• Enroll in higher-level programs,

• Have better behavior in class,

• Attend school more regularly

• More likely to graduate and move on to higher education

- Dr. Karen Mapp, Harvard Graduate School of Education @ Symposium on Parent Engagement



What does parental involvement mean?

• No Child Left Behind (NCLB) - Legal definition 

• ‘‘(32) PARENTAL INVOLVEMENT.—The term ‘parental involvement’ means the 
participation of parents in regular, two-way, and meaningful communication involving 
student academic learning and other school activities, including ensuring: 

• ‘‘(A) that parents play an integral role in assisting their child’s learning. 

• ‘‘(B) that parents are encouraged to be actively involved in their child’s education at school. 

• ‘‘(C) that parents are full partners in their child’s education and are included, as appropriate, 
in decision making and on advisory committees to assist in the education of their child. 

• ‘‘(D) the carrying out of other activities, such as those described in section 1118.”8 



• https://youtu.be/tmEk_TcVVuI

https://youtu.be/tmEk_TcVVuI
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Our Outcomes

• Participants will be able to identify and use communication strategies 
available in our District to most effectively and efficiently reach parents of 
their students.

• Participants will be able to identify best practices for using technology to 
build relationships with parents



Activity

Pair and Share

• Find a partner that is not from your school and 
identify the top way you currently connect 
with parents and families, including what 
information you share with those 
communication avenues. 

• Also identify the top need you have for 
communication with parents/students. What 
do you wish you could communicate more to 
your parents? 



Avenues for Electronic Communication

Teacher website
• Increasingly simple for teachers to electronically provide 

answers to parents’ most frequently asked questions.

• What is my child’s next assignment and when is it 
due?

• What are the classroom rules and behavior 
expectations?

• What is the typical day look like in class?

• When and where is that field trip again?

• What are some website links that students and 
parents can use for academic reinforcement?

• What’s going on in class this week, so we have 
something to talk about at the dinner table?

Family Access / Parentlink App

• How did they do on the last quiz?

• My child was marked as absent, but I dropped 
him/her off at school. When did they leave?

• What is happening at school this week?

• What bus number does my child ride again? What 
time are they supposed to be at the stop?

Parentlink Messages
• Reminders

• Special classroom announcements



A United Front

Interactive classroom content is key to meet parent expectations
• Stay up-to-date (information, grades, attendance)

• Create a dialogue

• Give parents the big picture

• How can parents communicate with you

• Photo

• Your biographical background

• List class and school rules and behavior expectations

• What is a typical day in your classroom look like?

• Are you planning any field trips

• Website links that students and parents can use for academic reinforcement



Hands-on and Questions

• Log into the website

• Download the app

• Questions (Parking Lot)
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